
Film, Television & New Media uses an inquiry learning model, developing critical thinking skills and 
creative capabilities through the exploration of five key concepts that operate in the contexts of 
production and use. The key concepts of technologies, representations, audiences, institutions and 
languages are drawn from a range of contemporary media theories and practices. Students will 
creatively apply film, television and new media key concepts to individually and collaboratively make 
moving-image media products, and will investigate and respond to moving-image media content and 
production contexts. 
 
Film, television and new media are our primary sources of information and entertainment. They are 
important channels for educational and cultural exchange, and are fundamental to our self-expression 
and representation as individuals and as communities. Engaging meaningfully in local and global 
participatory media cultures enables us to understand and express ourselves. Through making and 
responding to moving-image media products, students will develop a respect for diverse perspectives 
and a critical awareness of the expressive, functional and creative potential of moving-image media in 
a diverse range of global contexts. 
 
By studying Film, Television & New Media, students will develop knowledge and skills in creative 
thinking, communication, collaboration, planning, critical analysis, and digital and ethical citizenship. 
They will develop the necessary critical and creative skills to reflect on and appreciate Australian and 
global cultures and make sense of what they see and experience. Film, Television & New Media will 
equip students for a future of unimagined possibilities with highly transferable and flexible thinking and 
communication skills. 

Pathways 

The processes and practices of Film, Television & New Media, such as project-based learning and 
creative problem-solving, develop transferable 21st century skills that are highly valued in many areas 
of employment. Organisations increasingly seek employees who demonstrate work-related creativity, 
innovative thinking and diversity. A course of study in Film, Television & New Media can establish a 
basis for further education and employment in the fields of film, television and media, and more 
broadly, in creative industries, cultural institutions, advertising, administration and management, 
communications, design, marketing, education, film and television, public relations, research, science 
and technology. 
 

Objectives 

By the conclusion of the course of study, students will: 
 

• design moving-image media products 

• create moving-image media products 

• resolve film, television and new media ideas, elements and processes 

• apply literacy skills 

• analyse moving-image media products 

• evaluate film, television and new media products, practices and viewpoints. 
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Structure 

Unit 1 Unit 2 Unit 3 Unit 4 

Foundation 

• Technologies 

• Institutions 

• Languages 

Stories 

• Representations 

• Audiences 

• Languages 

Participation 

• Technologies 

• Audiences 

• Institutions 

Artistry 

• Technologies 

• Representations 

• Languages 

 

Assessment 

Schools devise assessments in Units 1 and 2 to suit their local context. 
 
In Units 3 and 4 students complete four summative assessments. The results from each of the 
assessments are added together to provide a subject score out of 100. Students will also receive an 
overall subject result (A-E) 

Summative assessments 

Unit 3 Unit 4 

Summative internal assessment 1 (IA1): 

• Case study investigation 

15% Summative internal assessment 3 (IA3): 

• Stylistic production 

35% 

Summative internal assessment 2 (IA2): 

• Multi-platform content project 

25% 

Summative external assessment (EA): 25% 

• Examination — extended response 

 


